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OcaitHs nporpama «MixKHAPOIHI EKOHOMIYHI BITHOCUHU»

CroemanpHIcTh 292 MiKHApOIHI EKOHOMIYHI BITHOCHHU
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1. 3araabna indopmanis

HasBa qucrmrutiam OcHOBH T ANIPUEMHHIITBA/
Fundamentals of entrepreneurship

OcBiTHs nporpama MikHapOIH1 €EKOHOMIYH1 BITHOCHHI

Crermiamizanis MixHapoIHI €KOHOMIYHI BITHOCHHI)

CoeniajpHICTh 292 MixHapo a1 €KOHOMIYHI
BITHOCUHNY

["any3b 3HaHB 29 MixxHapo/IH1 BITHOCUHU

OcBIiTHIi# piBeHb bakanasp

Cratyc qUCUMIUTIHU Bubipkosa

Kypc/cemectp 3/6

Po3mnonin 3a BuaamMu 3aHsTh Ta Jlekuit — 12 roaumH, ceMiHAPCHKI

roJMHaMU HaBYaHHSI 3aHATTS — 18, camocTiitHa po6ota — 60
TOJVH

MoBa BUKJIaJaHHS AHTIIChKA

[Tocunanns Ha caiT guctaniiinoro | https://d-learn.pnu.edu.ua

HaBYaHHS

2. Onuc JUCHMILTIHA

Meta Ta uiii kypcy

The aim of the course “Fundamentals of Entrepreneurship” is to
provide students with a system of basic theoretical knowledge and applied
skills in organizing and running business and the formation of entrepreneurial
thinking.

Objectives of the course are the formation of students’ competencies
necessary for their own business establishment and management.

3araJbHi i paxoBi KOMIIETEHTHOCTI

3araJibHi KOMIIETEHHOCTI:

3K 10. 3natHiCTh CIUIKYBATHUCS 3 IPEICTABHUKAMH 1HIIUX NPO(eCIHHUX TPyl
pi3HOro piBHA (3 €KcHepTaMH 3 IHIIMX Trajdy3eil 3HaHb/BUAIB €KOHOMIYHOL
JUSITBHOCT).

3K 11. 3gaTHicTh mpaiftoBaTu B KOMaH/II.

daxoBi KOMIIETEHHOCTI:

CK14. 3natHicTh COUIKYBaTUCS HA MPOQeCciiHOMY Ta COLIAJbHOMY PIBHSX 3
BUKOPUCTAaHHSM (PaxoBOi TEpMIHOJOTi, BKJIIOYAOYH YCHY 1 IUCHBMOBY
KOMYHIKAIIil0 Aep>KaBHOIO Ta IHO3€MHUMH MOBaMH.

CK 16. 3paTHiCTh NOCTIMHO NIABULIYBAaTH TEOPETUYHHUM pIBEHb 3HaHb,
reHepyBatu i e(HeKTUBHO BUKOPUCTOBYBATH iX B MPAKTUYHIN JTiSITLHOCTI.

IIporpamHi pe3yJbTaTH HABYAHHS

PH 2. BinpHo cminkyBatucs 3 mpodeciiHuX NHUTaHb JEPKABHOIO Ta
iHO3eMHUMH MOBaMH YCHO 1 THCHMOBO, ()axoBO BHUKOPHUCTOBYBATH




€KOHOMIYHY T€PMIHOJIOTIIO.

PH 5. Bonoaitu HaBuukamu camMmoaHalizy (CaMOKOHTPOIIO), OYTH 3p03yMLUTUM
JUIA TIPEJCTaBHUKIB IHIIMX O13HEC-KYNbTYp Ta MpodeciiHUX TPyl Pi3HOTO
piBHA (3 ¢axiBIFMHU 3 1HIIMX Taly3eil 3HAHB/BUIIB AISUIBHOCTI) Ha 3acajax
I[IHYBaHHS PI3HOMaHITHOCT1, MyJIbTUKYJIBTYPHOCTI, TOJIECPAHTHOCTI Ta TTOBaru
70 HHX.

PH 6. [InanyBatu, opranizoByBaTi, MOTUBYBATH, OI[IHIOBATH Ta MiABHUIILyBaTH
PE3yNbTaTUBHICTh KOJEKTUBHOI Mpalli, 3A1HCHIOBATH AOCIIIKEHHS B TPyIi

i KEpIBHUIITBOM JIiZiepa,

3 ypaxyBaHHSIM BHMOTI Ta OCOOJUBOCTEH

CbOI'OJACHHA B YMOBAX 00MEKEHOCTI qacy.

PH 7. 3acrocoByBatu HaOyTi
PaKTUYHKUX 3aBJIaHb Ta 3MICTOBHO 1HTEPIPETYBAaTH OTPUMaH1 PE3yIbTaTH.
PH 23. YcBigmommroBaTH HEOOX1THICTh HAaBUYAHHS BIPOJOBXK KUTTS 3 METOIO

TEOPETUYHI

IATPUMKHU TPO(deciiiHOi KOMIETEHTHOCTI HA BUCOKOMY PiBHI.

SHAaHHA OJI1  PO3B ’SI3aHHS

3. CTpyKTypa Kypcy

No Tema Pe3ynpratn HaBUaHHA 3aBIaHHA
1 | Business To be able to identify the| Testing,
an | difference between business and | case studies
d entrepreneurship. entrepreneurship and define them.
Enterprises and basic | To know:
types of ownership. | — basic types of ownership, their
Legal aspects of | features;
entrepreneurship and its | — legislation which regulates
regulation by | business activity
government
2 | Mechanism of | To know the mechanism of| Testing,
establishing own | establishing own business, steps of case
business. Start-ups. | new product development, the| studies,
Entrepreneurial  risks | essence and features of start-ups. individual
management To be able to identify| assignments
entrepreneurial risks and the ways
of managing them
3 | Fundamentals of | To know the contents of a| Testing,
business planning. | business plan. case studies,
Business To be able to: individual
models | —write a business plan; assignments
. Design thinking — develop a business model for
particular business;
— apply design thinking in
practice.
4 | Management and its | To know the essence and role of Testing,
modern concepts. | management and marketing in| case studies,




Leadership and | entrepreneural activity, modern | individual
coaching. Marketing in | management concepts. assignment
entrepreneurship. To be able to: S
Internet marketing — identify difference between

entrepreneur and manager as well

as their features in common;

— identify personal leadership

style, role in a team;

— apply Internet marketing tools in

entrepreneural activity.
Revenue, costs and|To know how to calculate| Testing,
profit of the enterprise. | revenue, costs and profit of the case
Financing and taxation | enterprise, their types. studies,
of entrepreneurial | To be able to: individual
activity — substantiate economic efficiency | assignments

of any business or idea;

— find out which taxation regime
to choose for a particular business
activity;

— find sources for financing the
business.

Entrepreneurship  and
foreign economic
affairs. Business ethics,
culture and corporate
social responsibility.

To know the peculiarities of
running a business in international
arena; understand the essence and
necessity of corporate social
responsibility and the concept of
created shared value.

To be able to:

— develop a code of ethics for a
particular business activity.

Testing,
case
studies,
individual
assignments

4. Cucrema OLiHIOBAHHS KYpCY

HakommuyBanHs GaiiB mij 4ac BUBYCHHS TUCIUILIIHA

Bunu HaBuanpHO1 pobOTH

MaxkcumaiibHa
KUIBKICTH OaJIiB

Jlexmis 6

CemiHapChbKe 3aHATTS 20
Camocriiina po0oTa 10
[HauBiyanpHEe 3aBIaHHS 14
3amk/Ex3amen 50
MakcuManbHa KUIBKICTE OaliB 100

5. OniHIOBaHHA BiINOBITHO 10 rpadiky HABYAJBHOI0 MPOLECY

Bunu HaBuanbHOT

HapuanesHi TrokHI

Pazom

poboTu 12 (3|4 |5|6|7|8|9|10 |11 |12 |13 |14 |15 | 16 | 17
Jlexuist 1 1 1 1 1 1 6
CemiHapChHKi 3-Ts 2 2 2 2 2 2 4 4 20
CamocriitHa p-Ta 5 5 10




IuauBinyanbHi 2 2
3aBJaHHsA

14

Banik/Ex3amen

50

50

Bcboro 3a Tvk-Hb 112|3|2|3]2

312]3

2

3

2

50

100

6. PecypcHe 3a0e3ne4yeHHs

MarepialbHO-TEXHIUHE MynbsTuMenia, naboparopii,
3a0€e3ne4YeHHS KOMIIT FOTepH Ta 1HILIe
Jlitepatrypa
baszoBa

1. Gerald B. Halt, Jr., John C. Donch, Jr., Amber R. Stiles, Robert Fesnak.
Intellectual Property and Financing. Strategies for Technology Startups.
Springer, Cham, 2017.

2. Joshua Yindenaba Abor. Entrepreneurial Finance for MSMEs. A
Managerial Approach for Developing Markets. Palgrave Macmillan, Cham,
2017.

3. Dean A. Shepherd, Holger Patzelt. Entrepreneurial Cognition Exploring the
Mindset of Entrepreneurs. Palgrave Macmillan, Cham, 2018.

4. Niklas Elert, Magnus Henrekson, Mark Sanders. The Entrepreneurial
Society. A Reform Strategy for the European Union. Springer, Berlin,
Heidelberg, 20109.

5. Niklas Elert, Magnus Henrekson, Mikael Stenkula. Institutional Reform for
Innovation and Entrepreneurship. An Agenda for Europe. Springer, Cham,
2017.

6. Sefer Sener, Stefan Schepers (eds.). Innovation, Governance and
Entrepreneurship: How Do They Evolve in Middle Income Countries? New
Concepts, Trends and Challenges. Palgrave Macmillan, Cham, 2017.

7. Killen, Michael. From Single to Scale. How a Single Person, Small
Business, or an Entrepreneur Can Grow Their Business to Profit. Apress,
2018.

8. Watt, George, Abrams, Howard. Lean Entrepreneurship. Innovation in the
Modern Enterprise. Apress, 2019.

9. Harris, Tom. Start-up. A Practical Guide to Starting and Running a New
Business, Springer International Publishing, 2019.

10. Kai-Ingo Voigt, Oana Buliga, Kathrin Michl. Business Model Pioneers.
How Innovators Successfully Implement New Business Models. Springer,
Cham, 2017

11. Katharina Jarmai (ed.). Responsible Innovation. Business Opportunities
and Strategies for Implementation. Springer, Dordrecht, 2020.

12. Dominik T. Matt, Vladimir Modrék, Helmut Zsifkovits (eds.). Industry

4.0 for SMEs. Challenges, Opportunities and Requirements. Palgrave
Macmillan, Cham, 2020.

13. Alexander Osterwalder, Yves Pigneur. Business Model Generation: A
Handbook for Visionaries, Game Changers, and Challengers. John Wiley and
Sons. 2010.

14. Tlenpxko A.b. OcHoBu mianpueMHuUITBa 1 0i13Hec KynbTypu. LYJI: 2019.
168 c.

15. CnuBoupkuii A. k. 3oHa mpuOytky. Ctpareriuna Oi3HEC-MOJIENb SK




3anopyka 3aBTpainHix npuOyTkiB / Axapian Jx. CinuBoupskuii, [esim [Ixk.
MoppicoH 3a yuyactio bob6a Anaenpmana; [niep. 3 anri. P. CkakyH]. JIbBiB:
Buga-so Ykp. karonuu. yu-ty, 2016. 431 c.
16. JTo6posa H.B. OcHoBu 0i3Hecy: HaB4yasibHM TociOHuK. Oneca, 2018. 305
C.
17. binaxk T.O., biprouenko C.}O., Bbyxumcbka K.O., Ta iH.

OcHoBH MiAIpUEMHUITBA: TiApydHUK. XKutomup, 2019. 493 c.
18. Ocrtamuyk A. ., 306apcbka A. B. Opranizamis mnoignmpueMHUIIBKOT
AisIbHOCTI Y (ipmi: HaBd. ociOHuk. Kuis, 2015. 273 c.
19. XKypnan «biznec [upopm». URL: http://www.business-inform.net/main/
20. Kypnan «ExoHOMiCTY. URL: http://ua-ekonomist.com/.
21. Tasera «llpuBarmmii mimmpuemensy». URL:  http://chp.com.ua/
22. HaykoBuii xxypHan «Ekonomika. MenemxkmenT. bizaecy.

JlonmomizxHa

23. Dockery, Doug, Knudsen, Laureen. Modern Business Management.
Creating a Built-to-Change Organization. Apress, 2018.
24. Carolina Machado, J. Paulo Davim (eds.). Green and Lean Management.
Springer, Cham, 2017.
25. Melvin Eisenberg, James Cox. Corporations and Other Business
Organizations, Statutes, Rules, Materials and Forms. Foundation Press, 2018,
1732 p.
26. David Epstein. A Short & Happy Guide to Business Organizations (Short
& Happy Guides). 1st Edition. West Academic Publishing, 2016, 249 p.
27. Jack P. Friedman. Dictionary of Business and Economics Terms (Barron's
Business Dictionaries). Fifth edition. Barrons Educational Series, 2012, 800
p.
28. Michael R. Solomon. Consumer Behavior: Behavior: Buying, Having,
and Being - My marketing lab with Access. — 12th edition. Pearson, 2017.
29. William D. Perreault. Essentials of Marketing (Looseleaf). 15th edition.
McGraw-Hill Publishing Company, 2017.
30. Roger A. Kerin and Steven W. Hartley. Marketing: Core. 7th edition.
Richard D. Irwin, Inc., 2018.
31. William M. Pride, O.C. Ferrell. Foundations of Marketing. 7th edition.
Cengage Learning, 2017.
32. Philip T. Kotler, Gary Armstrong. Principles of Marketing. 16th Edition.
Pearson, 2016, 736 p.
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http://chp.com.ua/
https://www.amazon.com/s/ref%3Ddp_byline_sr_book_1?ie=UTF8&text=Melvin%2BEisenberg&search-alias=books&field-author=Melvin%2BEisenberg&sort=relevancerank
https://www.amazon.com/s/ref%3Ddp_byline_sr_book_2?ie=UTF8&text=James%2BCox&search-alias=books&field-author=James%2BCox&sort=relevancerank
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https://www.amazon.com/s?ie=UTF8&text=Jack%2BP.%2BFriedman%2BPh.D.&search-alias=books&field-author=Jack%2BP.%2BFriedman%2BPh.D.&sort=relevancerank&ref_=fsclp_pl_s_7
https://www.amazon.com/Dictionary-Business-Economics-Barrons-Dictionaries/dp/0764147579?ref_=fsclp_pl_dp_7
https://www.amazon.com/Dictionary-Business-Economics-Barrons-Dictionaries/dp/0764147579?ref_=fsclp_pl_dp_7
https://www.textbooks.com/Author/Michael_Solomon.php?CSID=AW2QBQ3O2SQUTODAOAQ2MQSCB
https://www.textbooks.com/Author/William_Perreault.php?CSID=AW2QTZSS2UZKUMTCK22DAQSCB
https://www.textbooks.com/Author/Roger_Kerin.php?CSID=AW2QTZOQTCWZU2CA2UQ2DDSCB
https://www.textbooks.com/Author/Steven_Hartley.php?CSID=AW2QTZOQTCWZU2CA2UQ2DDSCB
https://www.textbooks.com/Author/William_Pride.php?CSID=AW2QTZQMWAKBTAMDOCCAMQSOB
https://www.textbooks.com/Author/O.C._Ferrell.php?CSID=AW2QTZQMWAKBTAMDOCCAMQSOB

7. KonTakTHa indopmanist

Kadenpa

MiXHaApOIHUX €KOHOMIYHUX BiJHOCHH
I[THY im. Bacuns Credanuka, M.
IBano-®pankiBchk, Byn. YopHoBona 1,
cait https://kmev.pnu.edu.ua,

kaf _mev@pnu.edu.ua, (0342)75-20-27

['ocThOBHIL JIEKTOP

Mapunenko Hatanis FOpiiBaa

KonTakTHa iH(pOpMaIlis BUKIagada n_marynenko@ukr.net

8. [MoiTHKA HABYAJIBLHOI JUCHHUILTIHA

AkajzieMiuHa T0OpOYECHICTh

[InariaT He JOMYCKA€EThCS

[Iponycku 3aHATh
(BiamparroBaHHs )

BianpartoBanHus JIOMYCKalOThCS
(ompairroBaHHsI TEMH, a TAKOK BUKOHAHHS
3aBJIAHHS 13 TEMU)

BukoHaHHd 3aBmaHHS II3HIIIE
BCTAHOBJICHOTO TEPMIHY

JlomyckaeTbCs 3 1OJJATKOBUMHA BUMOTaMH

HeBiamosigna moBemiHKa ITiT
yac 3aHATTS

He nonyckaerncs

JlomaTkoBi Oamm

IcHye ~ MOXIHMBICTH  OTpUMATH  TIPH
CaMOCTITHOMY OIIpaIfOBaHHI JTOJaTKOBUX
TeM

HedopmanbHa ocBiTa

MosxnuBicTs  3apaxyBaHHs.  [lmatdopmu
Prometheus, Coursera etc.

Buxknagau: Mapunenko H.IO.
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